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The following are based on our ‘The Impact of Sustainability Report - Global 2020

Proportion of consumers who are concerned about the state of the environment

Of consumers think 
Food, drink and 

supplement brands 
should be doing more 
to protect the planet? 

Consumers find environmentally 
friendly claims influential.

What dietary changes 
have consumers made? 
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Reduced Meat Intake 

Made greater attempts to reduce 
food waste

Eaten more fresh food 
and drink

Turned to more local food and 
drink


